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Project  n° LLP-LDV/TOI/2007/PT/17

Awareness, communication and marketing plan
Adaptation of the product awareness plan
The plan has three strengths of intervention:

	Activity
	Recipients /target group
	Consists in what?
	Aims
	Competencies needed
	Operationalization
	Who is going to apply?
	Who is going to adapt?
	Period of application

	· Communication and marketing by radios and journals
	Workers, entrepreneurs, public in general
	Diversity of messages in permanent up-dating (update weakly) to don’t create a habit by the beneficiaries and still adapted to the business context  
	-awake the interest in the field of HSW.
-Resolve a general problem of lack of safety in the post jobs and its implication of the well being of the workers and public in general.
	Techniques in HSW.

In area of Design and Graffiti’s.


	Weakly, is recorded a different spot different for radiophone divulgation. The same is done for local newspapers.
Proceeding the following way: 
- Negotiation of the space to be occupied   and its timing;

- Raising a sponsor (if necessary)
- Collect and organization of the information;

- Publication/Diffusion.

The topics that will be mentioned: practical advices, of easy understand, of immediately application and renewed regularly (weakly);
	Management Association (PROMAS); 
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	EPRALIMA

AIMINHO


	18-06-2008 a 30-09-2009

	Communication in the partners company
	Workers and entrepreneurs 
	Construction of posters with messages beyond the strong messages published in newspapers and radios in the shape of posters, renewed with the same frequency of the newspapers.

Awareness of the workers of the dangers inherent in posts where he acts 
	Awake the interest for the thematic HSW, in the collaborators of the enterprises where the training plan is going to be implemented.

Agent of prevention of the work, by this way, directly involved in the increasing of productivity, competitiveness of organizations ,strengthening of skills, employability and social insertion   
	Techniques in HSW.

In area of Design and Graffiti’s.


	- choose the responsible in the company for placing the;

- Negotiate a space for placing the information;

- collection and organization of the information;

- Affixation;

(posters with strong messages related to the area of work of each company and published contents and defunded in the awareness on radios and newspapers) 
	Management Association (PROMAS); 
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PREVIFORM
	18-06-2008 to 30-09-2009

	Awareness
	Entrepreneurs and managers of the organizations 
	Sending a mailing list to potential users about the activities of the project; execution of informative activities directed to the public institutions, particularly the institutions that operate their business in education/training 
	Divulgation and presentation of the inforadapt products and practices of training involved in them.

Visibility of the acquire experience through the process of transfer of the Inforadapt products;
	· Knowledge about the products

· Capacity of communication


	- translation and adaptation of the products for English or other language of the countries;

- establishment of the visit plan;

- Dissemination through the channels of communication, internet (Web-site, etc…);

- negotiation with the stakeholders the theme to discuss, time and date;

- Implementation
	Management Association (PROMAS); 

Gestion y Desarrollo Sostenible S.L.


	EPRALIMA

AIMINHO

PREVIFORM
	18-06-2008 to 30-09-2009
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